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Commercial Applications Expanding for Landec BreatheWay Produce Packaging
MENLO PARK, Calif., Feb. 25, 2014 (GLOBE NEWSWIRE) -- Landec Corporation (Nasdaq:LNDC), a materials science
company that develops and markets innovative and patented products for healthy living applications in food and biomedical
markets, is expanding commercial applications for its patented BreatheWay® technology packaging solutions. Landec's
BreatheWay technology naturally extends the shelf-life of fresh fruits and vegetables by optimizing the ratio of carbon dioxide
and oxygen within the packaging. Expanding commercial applications using BreatheWay technology include:
●

●

●

Chiquita Brands International, Inc. - continuing orders for BreatheWay membranes for its Chiquita-To-Go® banana
program.
Windset Farms® - new packaging using BreatheWay technology to extend freshness for its Fresco® cocktail cucumbers
and for its line of sweet and hot peppers.
Agroexport, LLC - new packaging featuring BreatheWay technology for the new commercial offering of its Villita Slice-nServe™ avocado product.

"Apio, Inc., Landec's food technology business, is beginning to benefit from its research and development efforts to expand the
use of BreatheWay technology into new commercial applications beyond those for Apio's own fresh-cut vegetable and salad
products," commented Molly Hemmeter, Landec's COO. "Apio currently uses internally over 100 million BreatheWay
membranes per year for its specialty packaged bag and tray vegetable products shipped throughout North America. The initial
volume of BreatheWay membranes for the new applications for Windset Farms and Agroexport will be small in fiscal 2014 as
these new commercial applications gain traction. However, we expect that when combined with the on-going business from
Chiquita, the gross profit contributions from BreatheWay membrane sales will become meaningful in future years."
Chiquita has used BreatheWay packaging technology for extending the shelf-life of bananas since 2005. Its Chiquita-To-Go
banana program relies on BreatheWay technology to deliver attractive ready-to-eat yellow bananas to coffee chains,
convenience stores and mini-mart gas stations, businesses that in the past were reluctant to sell bananas due to their very
short shelf life. The Chiquita-To-Go program delivers ready-to-eat bananas across the U.S., including to most Starbucks, as
well as in Canada and several European countries. Apio continues to ship membranes to Chiquita for its Chiquita-To-Go
banana program.
Windset Farms, a leading greenhouse grower of hydroponic vegetables, has launched new packaging using BreatheWay
technology for its Fresco cocktail cucumbers and for its line of sweet and hot peppers which are available at leading grocery
outlets such as Costco and Target. Windset Farms, a customer and strategic partner in which Landec has a 20% ownership
interest, has been working closely with Apio for several years to design and optimize packaging solutions using the
BreatheWay technology to extend the shelf-life of Windset cucumbers and peppers by a week or longer.
According to John Newell, COO of Windset Farms, "Because BreatheWay technology provides significant shelf-life extension,
we are able to decrease product waste throughout the supply chain and deliver a higher quality product experience to
consumers. We are also able to reach customers in more distant locations, even overseas. Based on our exclusive license for
the use of BreatheWay packaging technology for greenhouse grown cucumbers, peppers and tomatoes, we plan to release
more items featuring this technology in the near future."
Agroexport grows, markets and sells high quality Hass avocados from Mexico, California and Peru and ships them all over the
world under its Villita Brand. Agroexport has recently introduced its Villita brand Slice 'n Serve avocados as its first commercial
offering of avocado products featuring BreatheWay packaging technology. Traditionally, fully ripe avocados have a very limited
shelf life of only 3-5 days. The BreatheWay innovative packaging technology allows the Slice 'n Serve avocados to last up to
14 days in a ripe and ready-to-eat state. This dramatic increase in shelf life allows Agroexport to pack and ship avocados at the
ideal eating stage that can be delivered to their retail and foodservice customers while reducing losses from over-ripe
avocados.
Jimmy Lotufo, Agroexport Director of Business Development stated, "We have garnered significant interest from the trade and
anticipate consumers will quickly learn to look for a Slice 'n Serve avocado in the marketplace as the ideal product for on-trend
uses of avocados."
Apio is actively working on new commercial applications for its BreatheWay technology, including applications for fresh-cut
vegetables and fruit in consumer, bulk and cargo vessel formats and for Apio's GreenLine branded fresh-cut green beans.

"BreatheWay packaging is one of Landec's several commercial applications that utilizes its proprietary Intelimer®
polymers. The BreatheWay membrane can control the ratio of carbon dioxide and oxygen inside a sealed package of produce
and maintain the ideal atmosphere during distribution even as temperatures change during transport," continued Hemmeter.
"Apio started using the BreatheWay patented technology to extend the shelf-life of its fresh-cut vegetable products in 1996.
BreatheWay has helped Apio become the leader in fresh-cut specialty packaged vegetables sold in North America. Last year,
Apio used more than 100 million BreatheWay membranes to improve the shipping capabilities and shelf-life of its specialty
packaged bag and tray vegetable products. Under its major national brands, Eat Smart® and GreenLine®, Apio delivers
unmatched product quality and value to club stores, grocery chains, food service providers and consumers."
About Chiquita Brands International, Inc.
Chiquita Brands International (CQB) is a leading international marketer and distributor of nutritious, high-quality fresh and
value-added food products - from energy-rich bananas, blends of convenient green salads and other fruits to healthy snacking
products. The company markets its healthy, fresh products under the Chiquita® and Fresh Express® premium brands and
other related trademarks. With annual revenues of more than $3 billion, Chiquita employs approximately 20,000 people and
has operations in nearly 70 countries worldwide. For more information, please visit the corporate web site at www.chiquita.com.
About Windset Farms
Windset Farms, with greenhouses in British Columbia, California, Nevada, and Mexico, markets in excess of 660 acres of
greenhouse grown produce and is one of the largest growers and marketers of high tech greenhouse produce in North
America. Windset products are sold across Western Canada, the Western United States and Midwest, Mexico and Asia.
Windset grows only non-GMO produce including peppers, cucumbers, tomatoes, lettuce, eggplant and endive. The company's
facilities combine state-of-the-art technology and old-fashioned attention to detail to ensure optimal growing conditions and
sustainable practices. Windset Farms was recently named the best tomato grower in marketing and sales, winning the Tomato
Inspiration Award 2014 out of 100 top tomato growers invited to attend the first annual Tomato Inspiration Event hosted by
HortiBiz and eight partners held in Berlin. For more information about the award please visit
http://www.hortibiz.com/hortibiz/nieuws/windset-farms-wins-tomato-inspiration-award-2014/ and for more information about
Windset Farms please visit the company website at www.windsetfarms.com.
About Agroexport LLC
Agroexport grows, markets and sells Hass avocados from Mexico, California and Peru under its Villita Brand and is dedicated to
the selection, harvesting and packaging of the finest quality Hass avocados that are shipped all over the world. The company
maintains the highest standards in food safety and production processes while always seeking to provide our consumers with
the best eating Hass avocado through innovative new technologies. To learn more about Agroexport Avocados and Villita
Slice-n-Serve Hass avocados visit the company's website at www.agroexportavocados.com.
About Landec Corporation
Landec Corporation is a materials science company that leverages its proprietary polymer technologies, application
development and innovation capabilities to develop and commercialize new products in food and biomaterials markets.
Landec's subsidiary, Apio, has become the leader in US fresh-cut specialty packaged vegetables sold in North America based
on combining Landec's proprietary food packaging technology and the strength of two major national brands, Eat Smart and
GreenLine, with the capabilities of large scale processing and national distribution. Lifecore Biomedical, a subsidiary of Landec,
is a premium supplier of hyaluronan-based materials and medical products to ophthalmic, orthopedic and veterinary markets
worldwide. In addition, Lifecore Biomedical provides specialized aseptic fill and finish services in a cGMP validated
manufacturing facility for supplying commercial, clinical and pre-clinical products. For more information about the Company,
visit Landec's website at www.landec.com.
BreatheWay®, Eat Smart® and GreenLine® are registered trademarks of Apio, Inc., a wholly owned subsidiary of Landec
Corporation.
Windset Farms® is a registered trademark of Windset Holdings 2010, Ltd.
Fresco® cocktail cucumbers is a registered trademark of Windset Farms
Villita Slice-n-Serve™ is a trademark of Agroexport, LLC
Chiquita-To-Go® is a registered trademark of Chiquita Brands International, Inc.
Important Cautions Regarding Forward Looking Statements
Except for the historical information contained herein, the matters discussed in this news release are forward-looking
statements that involve certain risks and uncertainties that could cause actual results to differ materially, including such factors
among others, as the timing and expenses associated with operations, the ability to achieve acceptance of the Company's new

products in the market place, weather conditions that can affect the supply and price of produce, the amount and timing of
research and development funding and license fees from the Company's collaborative partners, the timing of regulatory
approvals, the mix between domestic and international sales, and the risk factors listed in the Company's Form 10-K for the
fiscal year ended May 26, 2013 (See item 1A: Risk Factors) which may be updated in Part II. Item 1A Risk Factors in the
Company's Quarterly Reports on Form 10-Q. As a result of these and other factors, the Company expects to continue to
experience significant fluctuations in quarterly operating results and there can be no assurance that the Company will remain
consistently profitable. The Company undertakes no obligation to update or revise any forward-looking statements whether as
a result of new developments or otherwise.
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